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Set up by Richard & Lesley Ellis, Norfolk Country Cottages commenced trading
in January 1992 from the family kitchen table. Since then, with enthusiastic
organic growth and judicious acquisitions, we have grown to be the largest
family-owned, independent holiday cottage company in the country, known
collectively as The Original Cottage Company (TOCC).

Having our local teams means we can give that local, personal touch to our homeowners and
holidaymakers alike. Being part of a bigger family means we can also offer more professional
marketing, IT and accounts services than would not be possible with a smaller company. We
believe this gives the best of both worlds and is unique in our industry.

Our big competitors think we are crazy for having so many offices and staff, and our small
competitors dream of having the expertise that we can offer. This is the reason we have grown
every year since 1992.

We foster universally high standards and take a strongly ethical approach when dealing with
our employees. We believe in playing to people's strengths and are proud of our reputation for
flexibility and fairness as an employer, providing a professional, innovative, and fun place to
work. This is reflected in the fact that many of our employees are

long-serving and thus very experienced.

As an award-winning employer, we take delight in seeing our employees develop and grow
within the business. We are proud to be a true family business with a strong set of values
which guide and inform the way we work. We are;

0 Family owned

0 Local

0 Friendly

0 Reliable

0 Homnest

0 Customer focused
0 Innovative

0 Flexible

0 Progressive

0 Fun
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This position will monitor the current performance of our digital marketing and identify
opportunities for future growth. The role will be instrumental in ensuring the right data is
being collected and that our reporting is both robust and meets the needs of stakeholders.
You will be working across SEO, PPC, UX, affiliates, social media and wider channel
performance. Importantly, the role will not only look at and provide data, but also the insight
which drives positive change.

The position demands

A proven track record in data analysis

Manipulating large data sets

Presenting data as actionable insight

Building reports for stakeholders

Monitoring performance metrics and trends
Experience in working with different attribution models
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Experience within digital marketing, working with key performance metrics

1 Study data and research online trends and competitors to identify areas of
opportunity and weakness within our online presence

1 Monitor, report and deliver insight on the performance of our marketing channels

91 Devise and implement robust digital tracking solutions, using Google Tag Manager,
Google Analytics, SEMRush, SuperMetrics and other third-party software

1 Ensure effective reporting by recommending and monitoring appropriate campaign
metrics and KPls

91 Devise and implement tracking of our organic search visibility and performance to
targets

1 Monitor website performance in Google Search Console and report on any issues
identified

1 Study website visitor behaviour, including implementing goals, events and funnels, and
report on ways to improve conversion rate

1 Provide insight on the demographic profile of our customers, combining different data
sources such as Google Analytics and our CRM (Rais).
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Compile accurate and insightful performance reports using a wide variety of tools,
including Google Analytics, Google Ads, Google Search Console, Google Data Studio
and Microsoft PowerBi

Present insight to colleagues in such a way that helps them understand complex
performance metrics and trends

Represent the marketing team as part of a community of analysts within the business,
sharing knowledge and understanding to benefit our wider reporting and analysis
Collaborate with the IT analysis team to ensure the Digital Marketing Analyst has the
data pipelines and tools they need in place to do their job

Help identify opportunities to combine different data sources, e.g. combining
operational and marketing data within our Business Reporting suite

Ensure we remain at the cutting edge of digital marketing by researching and
implementing new techniques, providing insight into new areas of opportunity for
campaigh analysis and keeping abreast of the latest news and concepts within the
digital marketing community

Support and promote the company’s purpose, vision and values, using them to
underpin your working practice

Work collaboratively, constructively and courteously with your immediate team and
colleagues across the business

Use IT systems and equipment effectively, in line with company policy and agreed best
practice

Adhere to all relevant workplace regulations, policies and procedures, including those
relating to equality and diversity, health and safety and data protection

Undertake any other tasks that may reasonably be requested, including contributing
to business projects



